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Script: We open in an conference room, 8pm.
A male Account Director, a female Account Manager
and a young male Creative sit huddled around a phone

The Account Director shuffles in even closer to the
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As the call ends and the Account Manager hangs
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AM: I can’t believe how well that call went.
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She recoils, quietly “stunned.
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Visit timeto.org.uk
to sign up and join
the growing movement
eliminating sexual
harassment in the
advertising industry.
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script:  We open in a monthly 1-2-1, 19am.

A male Senior Plannexr and a femalg Junioxr Plannex
are crammed into a in a tiny meeting Toom-

q / 4
SP: Hope you don’t mind squeezing in heze. Be. (ess swjz)c;%ya

She laughs uncomfortably.

As they speak, she notices hex minagex’sﬂégg/uw/v/) it
@ rage.
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Eliminating sexual harassment is a change that our
industry cannot push back on.

Using real life testimonials, our idea is to write
examples of workplace sexual harassment as advertising
film scripts, annotated with positive ‘changes’ for
senior approval

Intended as targeted press to non-signatory agencies
in publications such as Campaign and The Drum,

this authoritative, action orientated campaign will
highlight the issue’s prevalence, demonstrate what
positive change looks like and demand a signature

in a format the industry will instantly recognise.
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“Awards show” Version g.p
Seript: |
PE:  We open on a ballroom at an Awards Show, 11pm

As a
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Joining him on stage
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JCH: But I didn’t even work on this job.
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This is highly campaignable as the ‘scripts’ can be
adapted to any example of workplace sexual harassment.

Within each ‘script’, other objectives will be addressed
such as encouraging witnesses to come forward and
compelling a complete and total culture change.

Our CTA empowers agencies to pledge their name to
timeTo, and once signed, that agency’s ad stops running




